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Sponsored Club Nights
Just Say Agency is instituting a series of Sponsored Club events all over the USA and beyond. We are going to generate our own network of clubs that we can book and promote our DJ/Artists in the major markets across the country. Our first goal is to sign the Top DJ in each local market, then utilize them as the resident to build our club nights. Each of these local DJ’s must be producing or remixing tracks. As we build the night, we will start to book regional DJ’s as well as National talent into each market as well.
THE VENUE

The club or venue should be small (no more than 3-500) person capacity. It must be a legally licensed club free from any association with any type of drugs. Our goal is to rebuild the electronic music scene, and start from the ground up. Minimum attendance should be at least 100 people within the first month. Ideally we should be able to have at least 250 per night consistently.

JUNIOR AGENTS/PROMOTERS

There will be Junior Agent/Promoter in each local market. Junior Agents are responsible for finding the venue, and promoting our weekly agency events. They should be well educated and respected in their local market. They make 50% of all profit received from the weeklies. In addition, the Junior Agent makes 25% of the booking fee if a Junior Agent books one of our artists at another event other than our own, with the other 25% going to the Regional Agent, and 50% going to the Agency.

The deal we are looking for for our local agency sponsored events is:

1. 50% of all profit received from the weekly event
2. Agency does the flyers

3. Agency books the DJ’s

4. DJ’s are paid out of gross revenues from the night (if applicable)

5. With the right incentives, Agency will invest up to $250 for promotional consideration

6. Junior Agent/Promoter finds and secures the venue (preferably free, club gets the bar)

7. Junior Agent/Promoter promotes the weekly events

8. Door Admission Price shall be $7 to $10

9. All expenses are deducted before any profit-sharing (to be itemized and shall not exceed $500 initially)
10. Junior Agent reports to the Regional Agent, deposits all profits and additionally, the recoupment of the $250 promotional fee and flyers (to be determined) in the Agency bank account on a weekly basis.
11. Once the attendance gets to at least 150 people then the expense budget shall escalate under the following formula:
At a door price of $10: 50% of the original budget added for each additional 50 people (over 100).

150 average (paid) = $750
200 average (paid) = $1,000
At a door price of $7: 33% of the original budget added for each additional 50 people (over 100).

150 average (paid) = $665

200 average (paid) = $830
QUOTAS

Junior Agents must generate a minimum profit of $250 on each weekly event. 
